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Welcome to My Portfolio

I’m Johanna Espinosa, a graphic designer and artist with over two decades of experience showcasing
my work both nationally and internationally. My artistic journey has been profoundly shaped by my expo-
sure to diverse cultures in the United States and Nicaragua.

My artwork is featured in several notable collections, including the Nicaraguan Central Bank Collection,
The Ohio State University, and The Wexner Center for the Arts.

In addition to my artistic pursuits, | have carved out a niche as a design consultant, brand strategist, and
marketing for various companies in the U.S. and abroad, including Nekupe, Biosortia, Univenture, and
UniKeep ™. Before my work with Nekupe, | managed marketing campaigns and played a pivotal role in
developing the Univenture corporate identity across multiple mediums.I’ve also had the pleasure of serv-
ing as a design consultant for the Nicaraguan Institute for Small and Medium-Sized Industries, where |
planned international events to promote Nicaraguan handcrafts and ceramics.

My multifaceted career has included roles such as a Webmaster for the Center for Latin American
Studies at The Ohio State University and illustrating children’s books. | am honored to have received
awards for my contributions to both national and international art exhibitions.| hold a Master of Fine Arts
from The Ohio State University and a Master of Education from Framingham State University in Boston.
| invite you to explore my portfolio and see how my experiences and inspirations have shaped my work.

Let’s keep in touch!

JOHANNA ESPINOSA
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Marketing research

| conducted marketing research for a future resort. | needed to fit all the information graphically onto one page
for each resort. Here are some examples of the 15 resorts where | conducted research.

Horseback ridding M

lountain biking Hiking

Birdwatching

Pool

Tennis

i LodgingInfo :

ariffs Exclude

+ Family Rooms
* Gran Suites
*Suites

« Pets friendly
« Three Grand suites

« Privacy
« Suite individually decorated

« Handicap

« 22 suites ll with a terrace or baicony

Health requirements
* None

etogo

- Year round

£
=

Canoeing Kayaking

Meal Plan
US $196.00+TAX = US $246.96
per person/per day

« Virtuoso

« Eco-luxury

Suite:

Paddleboarding

: Tariffs Include

Tariffs Excluds

todations
* HillCottages

* Cottage Suites

* Singing Brook

* Holy Glade

* Farmstead Cottage
* Estate Rooms.

« Pantry snacks
* Three meals per day

Amenities& Services

* usic * Holiday Events = Wi d -

Not available

« Enrichment

* May 1-Oct 155697
* Oct16-Dec 14, Jon 9 - Aprl 30-$929.

Equestrian

: Travel Agency

Key Word
. + Boutique Hotel
'
Travel Type
@ Romance

+ + Checkin: 3:00PM
: « Check out: 12:00PM
B Fomity :

AR, personalDistraction

Gran Suite:
« May 1- 0ct 15 $1,278
* 0ct16- Dec 14, Jan 9 - April 30- $1,704

Culinary

Relax
Outdoor
Farm

B R R

Travel Type

T8 Y @

©

* Young Travel & Cruises

: W Romance
© il Fomily
.

B © iCheckIn- Check Out! & N Packages and Rates H
Best timeto go#: :: 1 Health .
T+ Checkin apm : L oy e
+ May b Checkout 2 I <None L Chimerrime
* September . . N « Spur of the Moment
« December N N M « Romantic Escapes

Lodging Info

12 | vitas
23 | sohios

6 |secoomsite &

* Boating

fituoso

*Sp0/Yoga
ishing

Rum tasting .

Surf :

D eachpinis  § %

*+ Small Luxury Hotels .
+ signature TrovelNetworks | @} ramiy .+ * The tourist season runs April

2+ ure Life Experience

Golf  Kidsactivites Cycling  Driving range  Fishing Mountain biking Nature trils Outdoor pool

Kid-Friendly

Sailing  Snorkeling  Sufing  Swimming Scubadving  Yoga  Hiking

« Disabled services Pet riendly.

* 24 hour room service

Sufing  +  Luxury + < aiport shuttie £+ octoran call petsitingservices
Adventure | Resort L *Businesssenices - hadreser
Beach Romamtic % ! e
Couples ¢ villas + « Childeareservice + ~ Localhartle
boutigue - Bohos 2« Concierge 2« Mosseuse
: .« Weddingservices © + Toveldesk

+ Travel Type

« @ Romance

* The tourst season runs December ©

N Not available
<+« checkin3:00pm

* Check Out 12:00pm

Health Requirements
Not available

pack 4 Rat * Golf Packages: N :
+Packages and Rates: * - GolfPackage S o SpaPackages: i Allinclusive Package
Romance Packages . R :
.l ’ * Discover Niaragua packages:
: - Uit cuctto G pckgety G+ TSR ——
‘Boomerang Honeymoon Package . . CERR RS .. « * Ultimate Spa Package by Helicopter o
: : .+ From Surfboardto Ashboard Package
: © - Uttinate Spa Package by Ground +
X  SurfGetaway Package * - coertcorogarocioe. |
Romantic Getaway Package 2 - Uttimate Surf Package 2+ Six Sanctuary Spa Package N
© + Golfe Surfackage : :

Bar/Lounge

. : i Tariffs Exclude : : N N

N .+ Beachshuttle . N * Ecofriendly
* Suitewith jungleview . . . « Preffered boutique
« sudio . . . . * Luxury
<odmeramiysute : . : .
« Family uite N $. $ . . .
Ame .. . R : Travel Type
« Transportation Services D lom < Laundryervce  + L coule
 oncerge e 1« roomseice 2477 oo 2 iyl Fomiy

« «Freeparking « Mulilingual staff + i o

« Business Center L . i Notavailable ;4 susiness
« Free Breakfast %« Shutte Bus Service « pool N R

* Year round

* Checkin 3PM
* Checkout 11AM,

Health Requirements

* Ty Yo- 3 Dias

« Estancia Extendida - 7 Dias

+ Pagquete Adrenalina - 4 Dias

«Puro Vida - 4Dias

+Escapada de Casa -4 Dias 1

Not available
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Corporate identity

Process

b

w

-

o

Tagiie is a Nicaraguan Company that
promotes Nicaraguan Ceramics.

Tagille comes from Nahualt: Clay in
Colors

Pronunciation in English: Tawi

Trademark: Geometric Ceramic Vase

. The horizontal signature will be used

on print items and vehicles.

. The vertical signature will be used on

buildings and billboards.

. The mark was contructed on a grid

using geometric shapes.

. Process Color

. Color Study

olelololelor

G4 W-13 Y27 KO

C5 M-8 358 KD
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Corporate identity

PRIMARY LOGO

BIOSOI‘tla

=~ Pharmaceuticals

BLACK & WHITE

s=Blosortia

‘-- Ph armaceuticals

WORDMARK

Biosortia

Pharmaceuticals

BRAND STANDARD COLORS

BRAND FONTS

Helvetica Meue- Marketing collateral ithere are many other available versions in this family)

ABCDEFGHLELMNOPQRSTUNWIYZ 1224 567820
ABCDEFGHI KL MNOPORSTUMWX Y Z 1234567850
ABCDEFGHIKLMNOPGORSTUVWXYZ 1234567800

ABCDEFGHIJKLMNOPORSTUVWXYZ123456 7800
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CORPORATE APPLICATIONS

Y
S

SA TLE

SOUTHERN

THE ICON INSIDE STANDS FOR THE ACRONYM SLS
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Editorial design
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Branding
e
Univenture
C’iulrlrﬂni( ?- an IUIInk(“lrfc[.Juqrﬂoit“
r‘mﬁwcr with

vor(oﬂw:‘ \O]WMWTI:’

The UniKeep™ Binder you know and love with a fresh new twist!

s @ Webster Technologies
f i
i ¥

g = n ‘?’E ‘»?.}m*'%%‘:»‘}i )

contact your sales rep at 800.992.8262

&> diitl ! riting for ma;
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I desi;lg(r'led and developed the brand for Biobent. This
press kit serves as an example of t mpli
A ple of the work I accomplished

Industrial Park

biokiant

p lymers
Kol <

Oear BObentCustomer,

? woww Biobentcom
polymers \
& 9 86 with reay
\ "t pleasur
Py e that e
< . (405 of U, e Y00 B
i rove
\ b ). The, '€ perfe

Y famil of i g

O kit Bobey
i Babent olymers

Biobent Polymers’ Revolutionary Bioplastic
Sets New Industry Standard for Performance
While Cutting Petroleum By Up To 40%
uces a fomily of bio-composites that
lonal performance compromises.

< newly established Polymers Division introd provide

Univenture’
enhonced sustainability and eliminates troditi

Marysville, OH—January 20, 2011~ Biobent Polymers™, a new division of globa! pla

s Blok family of bioplastics. The new bio-comp

 of the base plastic material while replacing
award-winning LechnologY
1 funding from the Ohio

d

Univenture, tod:

e
ot by the ORL 2200 enl
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of the petroteurn-t
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Branding
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Algaeventure

systems

2 211U 2

A Algaeyenture

A Algaeventure
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Retail & package design

Vliew Case Binder

| designed and wrote content, directed the photo shoot for the Unikeep products,
and developed a retall strategy for their sale in retail stores. Later, these products
were distributed and sold at Staples.
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<€ > C M 25 phillipscottmi.com

* OB &0

B ra
HOME  AVAILABILITY REAL ESTATE MANAGEMENT SERVICES ABOUT CONTACTUS LOGIN v
S sinae ) T i 2 B

i
3‘-
|
‘§
4 BRENT 5706 N Lincoln Ave Apt D, Tampa, FL 33614-1316
| $1,395
| ’ Welcome to Casa De Lincoln! Enjoy YOUR SECOND MONTH OF
Y Available NOW
o RENT FREE...!!

$1"‘;;5 5706 N Lincoln Ave Apt D, Tampa, FL 33614-1316

? Welcome to Casa De Lincoln! Enjoy YOUR SECOND MONTH OF
Available NOW RENT FREE
lem & Fu

2beds 1bath 1,000 sqft.

D Welcome to,Casa De Lincoln!! THIS UNIT HAS BEEN RENT ]
Copy link

Terms

- Rent: 31,395

+ Application Fee: $55

- Security Deposit: $1395

Pet Policy

Designed and presented investor-facing marketing materials highlighting o

Small dogs allowed

key property features and investment data.

- Refrigerator
« Stove/oven

that feature durable flooring,
air and heatin, up-dated fixtures, as

Managed website content and visual assets to drive investor and tenant
engagement.
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FB 4 B 1 Bing Benders, J ring binder, 0 Packaging, U0 Storage, CD Cases, Clear Maliers, Clear Emlopes, C0 Seeves, O Pages. Adhesive Pockets, Boses, Alrarm, Emviremmentally Eriendly, Ecs-Friendly ©

- [ C R B ey emr——— ) ke (B Cooge a9 ¢
Guitlrg Sarved.  Laieat Hsalliner s Apsle Yaloo! Wemiv  wablesipn”  any Miiv  Muhiseg Deparime Wuw benng Depime
AN s soniosee B fionhirguae b mash o 0 As a Marketing Director, | was tasked
i : _ with a strategic challenge:
L, ey | seewue R === * Developing a cohesive corporate website
Univenture | 5. & & D s that serves as the umbrella for Univenture
i e Uit while effectively showcasing our diverse
TS —————— brands.

« Creating individual websites for four
dis tinct brands—UniKeep™, EnvyPak™,
EcoEndure™, and Safety-sleeve® —
ensuring each brand’s identity
is highlighted.

« Integrating these websites into a unified

¥ ring Bindars & Walless are | Clear Erveiopes ard Clear | Hama badips hokiers. Unisehire offry the mosi 'We ofler cusiom pachaging

D theros et oo, | | For e SO S | A o p e | | o e g | e e, landing page, allowing seamless
sCrEphonk pojecis. Bpaks mprowed mba maledas s | s aspiabie neco-biendy | | disc peaves. cd pages. afering siitons Halmake . . .
cards snd much mare nb percel or package mplprips cames b adheniva pochaiy Yoo packpging lob easier naVlgatlon and a Strong Connectlon

between Univenture and its brands.

Nw &wl s Oagililly pratl gour mmxl
DIGITAL PRINTING 1_1 E et an Unieag=
on 1" Case Binders : B el

P [ Lytimg cam

paci(aging‘designs k % padiaging designs &
Wisitus throughout the year at the following trade shoves J5)
STOP BY OUR BOOTH!

‘Boally #3507 a1 the ASI show on Eebruary 4.6 in Datlas, Toxas

ved a lot about all of

We hope to see you at the show!

E-Mail Strategy

;J— offictal tradeshow website ASI DALLAS wwwuniventure. com
2% 0 Fullfiliment services © CL Creative salutions you.
Limited Tiane fter NEW SERVICE! Stylo & Function n P that deliver. will actually love.
. g S
9517, 15 Wk OgmPistons s $6n o 05 ey =
20 YEARS OF RESPONSIBLE PACKAGING 20 YEARS OF RESPONSIBLE PACKAGING
s Do Paioge + NS + Conrlsks - DesPtarrs - M Stras » Ghurbates

g i Bnos + i
1.800.9028262  sales@unikeep.com 1800.962.6262  sales@univenture.com
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Website design & strategy

Example of the strategic
challenge: UniKeep™
brand and website under
the corporate Univenture
website.

M RAT]
1 ~

Gtting Starssd  Luinst e i

Apais  Yahoo

A5 Driandn
denuary 35
Boakh 42209
Driaran. FL

iy A i b daww. L i . L )

webdwsign® s Mida ¥

Unikegpgam | Homs

Murkong Oepartma Mariknting Daparmme

Mioeme | Log iri | Rspisiar| s Gart | inkem stigrasl
+300 952 ATEF kil | +353 7 4E2 061E Evrapa

Fpgier | Gosemeen | FAge | Sie map | Coripc
J
Products  Using Unikeep  Templates Buy About Us

Hgme = Unieep con | Home

o

lurs Lapm Marm s

1.0 Viaw Casa Bindars

CEEEEEEEE

Product Infarmation

Featured Products

January 2008 winners 1
BRI 0 0
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OFFICIAL LOGO WITH DESTINATION IN BLACK & WHITE OFFICIAL LOGO WITH DESTINATION IN PRIMARY COLORS

PRIMARY COLOR ONE
BROWN
s

TIMBER RUST y
/\ //N\ 7
Timber Rust is the official brown color for G ‘2 P\AQ

the Cielos y Praderas brand and logo. When
printing or using the logo in color “Deep
o N .
Woods" is the primary color of choice for the NANDAIME NICARAGUA
‘ i’ &‘ official logo.

N/AINIDATME NITCARAGUA PRIMARY COLOR TWO
ORANGE

//—M/Q
_—//N——-\Q\ .
= Ceramica is the official orange color for the % l )\AQ S'M«
Cielos y Praderas brand and logo. The logo
> 5 E i A may be used in Volcanic Green for

under strict guidelines. NANDAIME NICARAGUA

NANDAIME NICARAGUA
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NATURAL WELLNESS RETREAT & SPORTING RESORT

NANDAIME NICARAGUA
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INTRODUCTION

Cielosy Praderasisa luxury resort that creates a meaningful and wellness

based outdoor lifestyle.

Cielos y Praderas exists on a beautiful area of picturesque vatleys, unforgettable sights on this majestic
Hicaraguan hillside. The resort aims to provide authentically refined Nicaraguan hospitality, and locally

saurced inspired culsine in its highest farm, @il within this beautful soeially responsible resarve.

Privately awned by the Pellas Cardenal farnily, Ciedos y Praderas hopes to create memorable experiences

with friends and family where all can reconnect with their surroundings, each other, and themselves,

Al activities and areas of the property are designed to guarantee comiort, safety, and enjoyment. We offer

recreational activities and amenities with the best

ind highest quality services and praduets
W urderstand that our venue and staff i as much of the experience as our setting. We are notanly proud
of our land, and its natural and eubwral richness, but of the people whe work to create this expenience for

F guests.

From our family here at Ciebos y Praderas we loak farward to hasting you.
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| was asked to plan an exclusive event to showcase the innovative ideas and vision behind Cielos y Praderas. This gathering served
as a focus group, inviting several esteemed guests to experience and test the brand’s offerings. Participants had the opportunity
to engage with the concepts directly, providing valuable feedback that shaped the future of Cielos y Praderas.
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After receiving valuable feedback from the event, the owner asked me to conduct marketing research on several hotels from our future
competition, as well as to change the name of the project from Cielos y Praderas to Nekupe. This new name was much easier
to pronounce and remember for the international audience, yet still meaningful to the origins of Nicaragua.

Nekupe Meaning: Sky, heaven, | conducted extensive

peace, calm, and happiness. N e ku e research on Nahuatl
: and Chorotegan words,

and this was the selected
word./name A presentation
is available upon request.

nekupe es la palabra chorotega para
" "p 1P €gap ante todo, la palabra nekupe suena
Cielo™—y esta fuertemente vinculado a exotico e intrigante. Inmediatamente
la vision original del proyecto—el ntrig ' A ’
feeling de andar al aire libre, bajo el uno quiere saber qué significa.
! También es corto, memorable, e Unico.

vasto y enorme cielo.

“cielo” no solamente se refiere al cielo
atmosférico, sino también lleva es facil de pronunciar para hablantes

connotaciones de “"heaven”—alegria, del espanol e inglés.
paz, y tranquilidad total.

| recommended using English
subtitles for Nekupe to facilitate easier
access for international audiences.
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NEKUPE

Luxury Sporting Resort & Retreat

Management asked me to direct a photo shoot session to capture the vision of Nekupe. This is a view of a volca-
no that you can see inside the property.
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ELEMENTS OF THE LOGO

A LOGOTYPE
IS USUALLY

A DISTINCT
TEXT-ONLY
TYPOGRAPHIC
TREATMENT OF |
THE NAME OF A I =
COMPANY, USED
(F)OFRC(P)%I;E)%SAETSE :.L xury Sporti esort| & etLea_tI DESCRIPTION
BRANDING.

SYMBOL

N4
> -
4

1
A

NAME

DESTINATION

PRIMARY BRAND COLOR SYSTEM

THE OFFICIAL
COLORS OF OUR
VISUAL BRAND
IDENTITY ARE
INSPIRED BY
THE UNIQUE
SURROUNDINGS
OF THE RESORT
AND NATURE
RESERVE.

VARIATIONS AND SURROUNDING SPACE

MIDNIGHT
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El Teatro Nacional Rubén Dari
esel principal recinto cultural
gurado en 1969, considerado

nico moderno y un centro vital

nicas, destacando por su ubic
Xolotlan, su disefio funcional,
anfitrion de artistas nacional

This project aimed immerse children in the rich culture and stunning scenery of the region through
engaging illustrations and interactive activities. Each page is filled with colorful depictions of iconic
locations, inviting readers to explore and discover the unique charm of Nicaragua. From historical
landmarks to breathtaking natural wonders, this activity book served not only as a guide children
in Nekupe, but also as a canvas for creativity and exploration.

2
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El satirico i mez-
cla de teatro, danza y miisica, que surgio

enla época colonial como una burla ingeniosa
al idades esp: i 1

aftolas,
indigenas y europeos; es una obra anonima, conside-
ada primera pieza iteraria nicaragtiense, declarada ' flrs b e e sensm s
Patrimonio Oral e Inmaterial de la Humanidad resto eos alis malonserem fuga. Itass|
por la UNESCO en 2005, y se representa anualmente
en las fiestas de San Sebastian en Diriamba, :
Nicaragua, siendo un simbolo de identidad min prerspe rferaer sperum eumquo ver
y resistencia cultural. A resto eos alis maionserem fuga. Itassi

ilista para
IAY S @ucribe fuo exfreciativas
dabre este vigje

seceseanssas
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With over two decades of experience showcasing my work both nationally and internationally. My artistic jour-
ney has been profoundly shaped by my exposure to diverse cultures in the United States and Nicaragua.
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Spokesperson & public exposure
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GOVERNOR'S FINAL TRADE TRIP

Taft seeks stronger links to Mexico

By Mark Niquette
THE COLUMBUS DISPATCH

Gov. Bob Taft leaves today on the
10th and final foreign trade mission of
his administration, a one-week trip to
Mexico that focuses on increasing
Ohio exports and jobs — especially in
the hard-hit automotive sector.

It is Taft’s second trip to Mexico, the
state’s second-largest export market
behind Canada. Ohio companies ex-
ported nearly $2.4 billion in goods to
Mexico last year, and exports there
have more than tripled since 1996,
according to state data.

,“Idon't think a lot of Ohioans realize
that there’s just an excellent opportu-
nity for Ohio suppliers ... in Mexico,”
Taft said in an interview Friday. “A lot
of companies are succeeding that way
now.”

Representatives of 36 Ohio compa-
nies or groups are scheduled to ac-
company Taft, with stops planned at
large manufacturers in Mexico City,
Qlf;flﬂ.\‘o t;nd Monterrey.

i ong those on the trip is Marys-
ville-based Univenture, wl;xich haarsy‘lim

VARIEDADES ¢ suevo sias

Una escuela de arte que clg

local employees and makes packaging
and storage products for discs, office
binders and other items.

The company has four active ac-
counts in Mexico and hopes to expand
in the Latin American market, said
Johanna Espinosa, the company’s
marketing manager, who is fluent in
Spanish.

“We'd like to increase sales as our
main objective, but we also want to
understand a little bit more of the
culture and see if we can establish
some partnerships,” she said.

Taft and Agriculture Director Fred
Dailey will stop at a dairy farm near
Queretaro that is a major customer of
COBA/Select Sires, a Plain City compa-
ny that markets genetically improved
bull semen to livestock breeders.

Another focus of the trip: expanding
sales of automotive parts into Mexico,
which has taken on added importance
with the cutbacks in Ohio by Ford,

General Motors and other automotive- *

related businesses, Taft said.

Besides making stops to boost ex-
port opportunities, Taft said he will
promote tourism in Ohio and encour-

age additional Mexican investment in
Ohio. To that end, he will make “cus-
tomer calls” at three Mexican compa-
nies that have facilities in Ohio: Ce-
mex, San Luis Rassini and Industrias
CH, the parent company of Republic
Engineered Products.

Taft will leave office Jan. 7 but said
he wanted to finish strong with a pro-

: ductive trade mission. Taft’s previous

trips, to Japan, Taiwan, South America,
Europe, Mexico and Canada, have
produced nearly $882.8 million in new
investments and nearly 2,600 jobs,
according to administration calcula-
tions. The state costs, to date, for all
the trips are $793,000, Taft’s office said.

Taft said he thinks his replacement
should continue the missions.

“Our economic challenges in Ohio
are certainly our number one chal-
lenge,” Taft said. “And one of the
strongest, if not the strongest, sector of
our economy ... connects with the rest
of the world in terms of exporting.”

Taft called Ohio’s network of in-
ternational trade offices “one of
best investments that we make, and a
good place for a governor to put his
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dohanna Espingza s dio cuenta que 3 arqutecura 1o @1 su fuerta .
que 1a frialdad de los ndmeros no le causaban la misma pasién que la
pintura. Eto a llewd puli u vocaci o ravés 02 1 cate g Ares

Visuies en f uriversioad de Mobie. Alabama. & sus 23 30s, con b
comiznzo en fa pintura, una vision inteligente y alegre de fa vida y con
pocos mses pata defr 12 soler, Johanna s considera 2 scumiche

mimada» por sus colegas el are. Su paricipacien durante ks epoventa |

Expeciaiva 99 as o comtimo.
—¢Cules son tus aspiraciones personales, Johanna?

~§i me pango a decirlas ahorita, la verdad no terminaria. Tengo tantas y.
estoy llena de tntos susfis. Tengo energlay ganas de hacer il cosas,
en el are, en la vida, en todos.

—Cmo son tus relaclanes con colegas de mayor edad que vos.
~Gracis a D son colegas muy byenos, Que 10 5610 Son amigas, sina
i

in maestros, porque han compartido conmigo sus experiencias ¥ -

S0 amistad. La relaién no puede s mejors.. -

—Camblarte de Arquitectura, usa canera con fuluro, para olra de.
futuro Incierto, zno causé molestias en tu vida famitiar?

"<l poco. Ya que aunque desde pequeha tengo la pasién por la pintura, y

mis padtes lo sabian, los pobies casi s& mueren gel susto cuaNGo les

| die: voy 3 estutiar ates. Paro ueg les: pas3 y mas bien me apoyaron:
sea  me| eron»

—40ué relejas en tus pinturas?
Mo ancana efisar o naconalcon lagria. o encana vansir
- alepa s VS G is pINLTaS Dorue pasan s cosas tites en ste

PAI. que creo justo mosttar o s61 o malo, sind o alegre, o faicdad.

—Entonces, sl tws pinturas son de alegrfas, give hacés cuando

astas lristes?

<ES curioso. La mayor pare gl lampo pinlo, 6518 legra o esté st S1

estoy felizinto por alegri, i esto iriste pinto para superar a rsezs

Miestado de animo nunca inloye e a dlegra de mis pinturase.

—40ué papel juega ¢l arle en b vida?

<l arte, la pintura principalmante, ¢ ¢l motor de i vida... claro

después de Dios y de las persanas qus quieron.

—Y eso llena todos lus espacios. .

Yo cre0 que tengo Corazon para mds, Tengo espacio para amigos, mi
10 £3p0so, i familia y muchas cos2s mise,
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